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The PHAP Code of Practice aligns with the the 2019 Amended Code of Practice of 
the International Federation of Pharmaceutical Manufacturers & Associations 
(IFPMA) and adopts in full and with Administrative Order No. 2015-0053 
Implementing Guidelines on the Promotion and Marketing of Prescription 
Pharmaceutical Products and Medical Devices, and the Mexico City 
Principles for Voluntary Codes of Business Ethics in the Biopharmaceutical 
Sector. It incorporates local requirements and practices in relation to 
registration; labeling and scientific claims approved by the Philippine Food 
and Drug Administration (FDA).
PHAP and its members are committed to educational and promotional efforts that 
benefit patients as well as programs and collaborations that enhance the practice of 
medicine. PHAP through its Code of Practice seeks to preserve the independence of 
the decisions taken by healthcare professionals (HCPs) in prescribing medicines to 
patients.
The ethical promotion of prescription medicines is vital to the pharmaceutical 
industry’s mission of helping patients through research and development of new and 
innovative medicines. Ethical promotion helps to ensure that HCPs have access to the 
right information they need and that right patients have access to the right medicines 
at the right time.
Industry relationships with HCPs must support, and be consistent with the 
professional responsibilities they have with their patients. Pharmaceutical companies 
must maintain high ethical standards in the conduct of promotional activities to 
HCPs, Patient Groups and Patient Organizations and comply with applicable legal, 
regulatory and professional requirements.
Through the promotion of this Code, PHAP seeks to ensure that ethical promotional 
practices are established and be at par with International Standards worldwide.

TEODORO PADILLA
Executive Director

Foreword

70010 - CT.indd   3 01/21/2019   10:35:29 AM



January 2019

4

70010 - CT.indd   4 01/21/2019   10:35:29 AM



January 2019

5

The PHAP Board of Trustees (BOT) sets the policies for the PHAP Code of Practice. 
It has the responsibilty of ensuring that all member companies abide by the code.

President Dr. Beaver Tamesis
 Presiden & Managing Director
 Merck Sharp & Dohme (I.A.), LLC

Vice President Ms. Cheryl Maley
 President and Managing Director
 Novartis Healthcare Philippines

Treasurer Mr. Raymund Azurin
 President & CEO
 Zuellig Pharma Corp.

Trustees Dr. Justin Chin 
 President
 AstraZeneca Philippines

 Mr. Yee Kok Cheong
 General Manager
 Boehringer Ingelheim Philippines, Inc.

 Mr. Vineet Gupta
 General Manager
 Eli Lilly Philippines, Inc.

 Mr. Sriram Jambunathan
 President and General Manager
 GlaxoSmithKline Philippines

 Mr. Teodoro Padilla
 Executive Director
 Pharmaceutical and Healthcare Association 
 of the Philippines (PHAP)

 Mr. Ramonito Tampos
 President & Managing Director
 Merck Inc. Philippines

*PHAP Board of Trustees updated as of reprint in February 2018. 
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Chairman Ernesto O. Domingo, MD
  Professor Emeritus, UP College of Medicine
  Ramon Magsaysay Awardee

Vice Chairman Reiner W. Gloor
  PHAP Adviser

Members

 
Cristobal C. Dumo, Jr., MD Yolanda Robles, MD
Chief of Section of Infectious Diseases, Dean, University of the Philippines
Department of Medicine College of Pharmacy
Victor R. Potenciano Medical Center  Executive Vice President, Philippine
Assistant Professor 3  Pharmacists Association
St. Luke’s College of Medicine
  
Manuel M. Dayrit MD. MSc Benito L. Teehankee, Ph.D 
Dean, Ateneo School of Medicine Chairman, Management & Organization
and Public Health    Department, College of Business, 
Former Department of Health Secretary  De La Salle University

Madeleine Valera, MD, MScIH 
Former Department of Health 
Undersecretary for Health Policy, 
Finance & Research Development 

Technical Adviser on Ethics Matters
 Francisco P. Tranqulino, MD
 Assistant Dean, UP PGH College of Medicine

Teodoro B. Padilla
Executive Director

Pharmaceutical and Healthcare Association of the Philippines (PHAP)
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APPENDIX  1
GUIDELINES ON COMMUNICATION OF PRESCRIPTION PRODUCTS TO THE

GENERAL PUBLIC

DEFINITION OF TERMS

Advertisement:
Promotion of a product, service, advocacy or institution by way of paid placement through 
media (print, broadcast, billboards, collaterals) at a guaranteed target date or time. This 
includes any representation by any means whatever for the purpose of promoting directly 
or indirectly the sale or disposal of any pharmaceutical product.

Advertorial:
A paid advertising material in editorial format. An advertorial can be distinguished from 
a news release or feature article in that most of the time an advertorial material would 
contain at the bottom of the material the word “ADVT,” which means advertising.

By-lined articles:
News articles, feature stories or health columns with the name of the writer displayed after 
the title of the story.

Infomercials:
Dissemination of information of a product, disease, clinical study or advocacy through non-
paid media.

Locally generated news:
Press materials prepared and issued by the Philippine-based pharmaceutical company.

Mass Media:
Any publication, book, notice, handbill, poster, circular, pamphlet, letter, billboard, print 
medium, radio, television, cinema, mobile audiovisual unit or widespread medium of 
information directed at the lay public.

Press Release:
An official announcement or account of a news item circulated to the media without 
assurance
that it will come out in a newspaper or magazine.

Prescription products:
BFAD-registered medicines or drugs dispensed by drugstores and pharmacies to patients 
with prescriptions. These are also known as “Ethical Drugs.”

Promotion:
The practice of giving temporary additional value to a brand, product or service to achieve 
specific marketing objectives. This includes the distribution of free/sample pharmaceutical 
products.
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Tri-media advertisement:
Paid advertising placement using print, TV and radio.

 Wire News:
 Press articles generated by a wire agency.

THE GUIDELINES

1. Conform to FDA and local industry regulations.

2. Per DOH AO 65 Sec. 2.4, the pharmaceutical company that owns the pharmaceutical 
product and its Medical Director shall be responsible and accountable for the content 
of its advertisement and promotional materials. To be consistent, all materials and 
press releases should have the approval of at least the Medical Director.

3. Observe self-regulation in the following channels of communication and news trigger 
points:

a. Any form of tri-media advertisement is strictly not allowed per Section No. 3 of BFAD 
Regulation No.5 s. 1989. The only allowable channels of communication are press 
releases, editorials, health columns and features, and public service announcements 
per Section 4 of BFAD Regulation No.5 s. 1987.

b. For multi-national and foreign-owned companies: news coming from company 
headquarters,

• The local subsidiary should filter or adapt International Headquarters 
news to local requirements.
• Press information shall follow the company approval process 
Consistent with DOH AO 65 Sec. 2.4, the Medical Director should approve 
all outgoing press information.
• It is advisable to also secure legal approval either through in-house 
legal counsel, a legal retainer or PHAP legal counsel.

c. Locally generated news.
• This is allowable if consistent with PHAP Code.
• However, this should go through medical approval or the appropriate 
company approval process. The company’s Medical Director should 
approve all outgoing press information.
• It is advisable to also secure legal approval either through in-house 
legal counsel, a legal retainer or PHAP legal counsel.

d. By-lined articles
•PHAP does not have jurisdiction over third-party writers, health 
columnists and media spokes- persons.
•Please refer to #4 below on ethics related to industry interactions.

e. Statements of Employees
•Attributions, quotations and statements lifted out of an interview, lecture 
or media briefing are allowed as long as employee statements, whether 
direct or indirect, conform to ALL the prescribed guidelines.
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f. Media briefing (press conference, media RTD’s, exclusive one-on-one
   interview)

• Press kits shall have the necessary medical approval. The Medical 
Director should approve all outgoing press information.
• It is advisable to also secure legal approval either through in-house 
legal counsel, a legal retainer or PHAP legal counsel.
• No product photos and product backdrops are allowed
• PHAP Guidelines on “Communications with the General Public’’ shall 
be part of the press kit.

g. Global and Regional Media Conference

• The invited journalist/s shall be issued press materials complying 
with Section 5  (Accept- able and Recommended News Content/Format. 
Since this is an international event, it is the responsibility of the Philippine-
based pharmaceutical company to ensure compliance with the guidelines.  
(Refer to the Philippine Journalists Code of Ethics)

h. “Online” (internet) news and promotion
• This should apply to local broadsheets with online versions (e.g., 
inquirer.net,mb.com.ph.,philstar. net, bworldonline.com, etc.). Guidelines 
a,b, and c are to be applied for online news.

i. Wire news
• Wire news is acceptable. PHAP has no jurisdiction over wire news 
independently picked up by media. However, to be legitimate, wire news 
articles should have been properly sourced from the news agency (e.g., AP, 
Reuters).
• Feeding of news on competitive products is considered unethical.

j. Pre-arranged interviews and guesting (TV, radio and print)
• The Medical Director should approve script guides and proposed 
scripts.
• It is also advisable to secure legal approval either through in-house 
legal counsel, a legal retainer or PHAP legal counsel.
• Backdrops with brand mention for TV, and sound bites with brand 
mention for radio are not allowed.

Please refer to Guideline #4 (Ethics on Industry Interactions).

4. Ethics on Industry Interactions with Media and Third-Party Spokespersons

• It is unethical to pay physicians and media to influence professional 
or public opinion. Specifically, no commissions or payments shall be given 
for articles, editorials or medical journal re- views that are actually written 
by industry or public relations firms in an attempt to manage the press on 
certain products and services.
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5.  Acceptable and Recommended News Content/Format

• Infomercials covering medical and healthcare topics and treatment 
options are permitted as long as its content: (a) is medically sound; (b) does 
not encourage self-medication; (c)    directs readers to consult a doctor; 
and (d) includes treatment options that are balanced with information on 
contraindications, precautions, warnings, and/or side effects.
• Information material should encourage patients to seek further 
information or explanation from the appropriate healthcare professional.
• The material should be current, accurate, and balanced.
• The material must contain a statement directing the patient to seek 
further information from his or her doctor.
• BFAD Sec. 4 Press releases, editorials, health columns and features 
and public service announcements on health and medicines shall not 
specify brand/trade names. Generic names, however, are permissible. 
For prescription drugs, it should be clearly stated that this product can 
be bought only with a prescription and that a doctor’s advice should be 
sought.
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PHAP recommends the amounts in table as the maximum rates for HCP honoraria 
for common events conducted within the Philippines. 

These recommendations are not intended to restrict member companies from providing 
different rates as long as they are not excessive and they reflect the fair market value of 
the services provided, taking into consideration such factors as the nature of the services, 
therapeutic area of expertise, experience level/qualification of the HCP engaged, number of 
HCPs in the same level of expertise, complexity of the subject matter, duration of the event and 
the number of event participants.

HCPS who conduct lectures for international event held in and outside the Philippines 
are entitled to an honoraria based on the prevailing fair market value relative to the same 
measures used for non-Filipino HCPs in the same event. 

TABLE 1
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1. A. Menarini Philippines, Inc.
2. Abbott Laboratories Inc.
3. Astellas Pharma Philippines Inc.
4. AstraZeneca Pharmaceuticals
5. Ayala Healthcare Holdings, Inc. 
6. Bausch + Lomb Phils Inc.
7. Bayer Philippines, Inc.
8. Blue Sky Trading Co., Inc.
9. Boehringer Ingelheim Phils., Inc.
10. Calmoseptine Phils., Inc.
11. Dentsply Phils. Inc.
12. Eli Lilly Philippines Inc.
13. Galderma Phil. Inc
14. GlaxoSmithkline Phils.
15. Glennmark Philippines Inc.
16. Havas Media Ortega, Inc.
17. Hi-Eisai Pharmaceuticals Inc.
18. Hizon Laboratories, Inc.
19. IQVIA
20. Janssen Pharmaceutica
21. Merck, Inc. Philippines
22. Merck, Sharp & Dohme (I.A), LLC
23. Mercury Drug Corporation
24. Metro Drug, Inc.
25. Mundipharma Distribution GmbH (Philippine Branch)
26. Novartis Healthcare Philippines
27. Novo Nordisk Pharmaceuticals (Philippines), Inc.
28. Panpharma-Meinz Healthcare and Pharmaceuticals Inc.
29. Otsuka (Philippines) Pharmaceutical, Inc.
30. Pfizer Inc. Philipppines
31. PharmAsia-Cuvest, Inc.
32. PHILUSA Corporation
33. Qualimed Pharma
34. Roche (Philippines) Inc.
35. Rudolf Lietz, Inc.
36. Sanofi aventis Philippines Inc.
37. Swisspharma Research Laboratories, Inc.
38. Takeda Healthcare Philippines Inc.
39. TGP Pharma Inc.
40. Vizcarra Pharma
41. Watsons Personal Care Stores (Phils.) Inc.
42. Zuellig Pharma Corp.

*Members list updated as of reprint in February 2018. 
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